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Bulgular: 

 

ardan 

elde edilmeden helal otel  
Anahtar kelimeler : Helal turizm, helal otel, Kapadokya. 

 

THE THOUGHTS OF THE HOTEL MANAGERS ABOUT THE HALAL HOTEL 
CONCEPT: A RESEARCH IN CAPPADOCIA 

Abstract:  
Aim: The aim of the study is to determine the opinions of hotel managers about the concept of halal tourism and 
halal hotels in the touristic region of Cappadocia. 
Methodology: Data were collected by using semi-structured interview technique which is one of the qualitative 
research methods. The open-ended questions determined by the researchers were directed to the managers of 17 
hotels with 4 and 5 star hotels in the touristic region of Cappadocia. Content analysis was applied to the obtained 
data and then interpreted. 
Findings: The findings of the study show that hotel managers in Cappadocia see halal tourism as a rapidly 
developing and potential market in the world, there is no need for halal hotel concept to increase demand for 
Cappadocia region, they do not intend to make arrangements in accordance with the concept of halal hotel and to 
obtain a halal hotel certificate,  they have prayer rugs in hotel rooms according to the demands of the guests, again 
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according to the demand to convert the meeting hall into a masjid and the hotel rooms have a sign indicating the 
Qibla. 
Conclusion and implications: Considering the current market profile of the Cappadocia destination, we can 
conclude that the concept of halal tourism and halal hotels does not necessarily need to be promoted; the opinions 
of hotel managers are also in this direction. There are already some hotels in the region that respond to the demand 
for "halal hotels" that may rarely appear at different times in the region in accordance with the beliefs of the owners 
and managers of the enterprise and the demands of the domestic market. Since the demand for halal tourism is 
very low in the Cappadocia region, the hotel managers who operate in the region do not look positive to the halal 
hotel concept and to get a halal hotel certificate. Based on these results, it should be kept in mind that halal hotel 
investments and applications should be made according to the target markets of the destination. It would be 
pointless to engage in halal hotel investment and management without obtaining data on the current demand 
structure and the direction of demand development for destination. 
Keywords: Halal tourism, halal hotel, Cappadocia. 
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-
Marusko 2017; Nordin ve Rahman, 2018).  O halde, 

 
 

Endonezya ve B

(Mastercard-CrescentRating, 2018). En uygun helal turizm hizmetlerine sahip olma konusunda, 

 

Ta  

 
 

 
Restoran yerleri 

 Benzersiz 
deneyimler 

Otel Toplam 
puan 

1. Malezya  95.0 100.0 100.0 10.2 75.2 380.4 
2. Endonezya  90.0 100.0 100.0 18.0 59.4 367.4 
3.Suudi Arabistan 95.0 100.0 100.0 9.2 62.9 367.1 
4. B.A.E. 80.0 100.0 100.0 10.4 72.3 362.7 

 85.0 100.0 80.0 53.8 37.9 356.7 
 75.5 100.0 86.7 40.8 51.5 354.5 

7. Katar 90.0 100.0 100.0 9.6 54.6 354.2 
8. Umman 80.0 100.0 100.0 9.6 46.5 336.1 
9. Bahreyn 70.0 100.0 100.0 20.8 44.8 335.6 

 85.0 100.0 80.0 33.2 34.4 332.6 
Kaynak: Mastercard&Crescentrating Global Muslim Travel Index 2018. 
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  f (*) % 

1  12 71 

2  8 47 

3  7 41 

4  5 29 

5 Desteklenmesi gereken bir pazar 3 18 

6  3 18 
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f (*) 
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1  14 82 

2  8 47 

3  5 29 

4  2 12 

5 1-  2 12 

 

 

Seccade vb. Uygulamalar K  

 

 

 

 

 

 
 

 

f (*) 

 

% 

1 Gereklidi  17 100 

2  17 100 

3  15 88 
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4  8 47 

5  5 29 

6  3 18 
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2  12 71 

3  3 18 
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