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SOCIOCULTURAL IMPACTS OF 
TOURISM DEVELOPMENT ON 

HERITAGE SITES
Orhan Akova and Ozan Atsiz

Introduction

Tourism has grown rapidly, creating more investment and more jobs around the world. Now, 
more than a billion tourists travel to an international destination each year. One of the main 
motivations of this movement is the desire to explore cultural identities and cultural heritage 
sites. Cultural heritage sites are valued tourism assets that motivate travelers and distinguish des-
tinations from others. It is important for these cultural heritage attractions to be protected and 
preserved as they are, because the tourist movement may spoil them. According to UNWTO 
(1998), tourism is evaluated as the activities of persons travelling to and staying in places outside their 
usual environment for not more than one consecutive year for leisure, business and other purposes. Also, 
it has been stated that tourism is a subset of travel. This movement is temporary, and tourists 
return to their normal place of work and residence. During their travelling and staying period, 
tourists expect their needs such as accommodation, food and beverages, facilities and so on to 
be catered for. These needs are satisfied by international or local tourism businesses. Together 
with their stay in the tourist destination region, this situation necessarily creates an interaction 
between local residents and tourists. The outcome of this relationship can be positive, such as 
opportunities for meeting interesting people, learning more about other nations, and improving 
language skills and quality of life, or can be negative, such as congestion, noise, drug abuse and 
lack of mutual confidence among people (Ratz, 2000).

Research has mostly been conducted into the sociocultural effects of tourism applied to vari-
ous destinations. Findings obtained from these studies show that they differ between destinations. 
It is difficult to determine or measure the sociocultural impact of tourism as tourism can impact 
social and cultural changes directly or indirectly. Also, as stated in the tourism literature, the lack 
of a commonly used methodology prevents these impacts being clearly determined and measured. 
But these studies partly reveal the effects of tourism. This chapter will try to review the socio-
cultural effects of tourism using the perspective of previous studies conducted on heritage sites

Heritage sites and heritage tourism

Heritage sites are the most important attractions for tourists interested in experiencing 
authenticity, foreign cultures and their elements. Travelers visit heritage sites because of 
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their unique, valued heritage, and these sites help them to know their self and boost their 
self-esteem and self-respect (World Bank, 1999; Li, 2003). Therefore, it can be concluded 
that cultural and heritage attractions have great potential to improve respect among differ-
ent nations and can effectively promote destinations. Furthermore, they can offer favorable 
potential for local tourism improvement (van der Merwe & Rogerson, 2013). These heritage 
attractions can be promoted not only to local tourists but also to international (long-haul) 
tourists (Ivanovic & Saayman, 2013). Therefore, in the process of creating policy concerning 
tourism, heritage opportunities must be utilized locally and globally (Rogerson & van der 
Merwe, 2016). That means tourism policies should cover the cultural heritage opportunities 
both locally and globally

Heritage tourism is regarded as the most important niche market and more popular than 
other types of tourism (Chen & Chen, 2012; David & van der Merwe , 2016). Furthermore, 
it provides protection for the heritage attractions that sustain the local economy because of 
the collective responsibility that tourists feel for these elements (Nuryanti, 1996). Heritage 
tourism is a difficult concept to define (Li, Wu & Cai, 2008). There is little consensus on the 
definition of heritage tourism (Balcar & Pearce 1996, p. 203; Goh, 2010) Many definitions 
exist (Goh, 2010): nostalgia, romanticism, aesthetic pleasure and a sense of belongingness 
(Ashworth & Goodall, 1990), past images of history (Hewison, 1987), nostalgia and expe-
rience of cultural landscapes (Zeppel & Hall 1992), landscapes, natural history, buildings, 
artifacts and cultural traditions (Prentice, 1993; Carter & Horneman, 2001), history, culture, 
wildlife and landscape (Sharpley, 1993), activities of rural tourism (Lane, 1994), sociocultural 
assets (Fyall & Garrod, 1998), and ethnicity, nationalism and global identity (Hitchcock & 
King, 2003). Heritage tourism can be defined as tourists’ visits to a particular destination 
to experience the past, history, culture, traditions, arts and crafts, music, dance, aesthetics, 
sociocultural assets, ethnicity, authenticity and the objects or things that are related to herit-
age. Heritage tourism can be classified into three groups. These are as follows (Jun, Nicholls 
& Vogt, 2004):

•	 Natural:

{	 Landforms
{	 Rural scenery
{	 Flora and fauna

•	 Cultural:

{	 Festivals
{	 Arts/crafts
{	 Traditional practices/products

•	 Built:

{	 Historical buildings
{	 Monuments
{	 Industrial sites.

These categories, natural, cultural and built heritage, are so important for now and the future. 
Hence, heritage must be protected by stakeholders who have a role in the destination, such as 
local residents and tourist and destination managers. These categories have been extended by 
various authors (Perera, 2015). However, those generally accepted are listed as above. Besides, 
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in the Nebraska Heritage Tourism Plan (2011), five clear principles have been put forward for 
good, sustainable heritage tourism. These are as follows:

•	 Collaborate
•	 Find the fit between community and tourism
•	 Make sites and programs come alive
•	 Focus on quality and authenticity
•	 Preserve and protect irreplaceable resources.

In heritage sites, local residents first expect to increase their income and to improve the com-
munity through tourism. Also, local residents expect investments, economic benefits which last 
a long time and infrastructure improvements to improve (Marschall, 2012). Local residents use 
their heritage elements of traditional rituals, dance, music and crafts in tourism and benefit from 
some economic gains (Günlü, Pırnar & Yağcı, 2009). However, when local residents benefit 
from the tourism industry, they actually interact with tourists, and an encounter happens with 
them first. This situation creates mutual influence, because tourists encounter a culture that they 
are unused to, and local residents interact with people that they do not know. Multiple stud-
ies have been conducted to measure and observe the impacts of these encounters (Bello, Neil, 
Lovelock & Xu, 2017; Eusébio & Carneiro, 2012; Marković & Klarić, 2015). But a few studies 
have investigated the impact on heritage sites (Okech, 2010; Rasoolimanesh, Roldán, Jaafar & 
Ramayah, 2017; Jimura, 2011; Nicholas, Thapa & Ko., 2009).

As heritage is the backbone of a tourist destination for local, regional and national develop-
ment and identity owing to its cultural, environment and economic resources, it must be pro-
tected and developed sustainably. Therefore, it must be handled with an integrated approach 
among stakeholders (Bujdosó et al., 2015). This will provide economic benefits for the destina-
tion as well as local residents. This benefits local residents by protecting their heritage sites and 
sustains their heritage, which is tangible and intangible. This is so important because tourists 
desire to see authenticity in the destination and travel for it (Nicolaides, 2014).

Sociocultural impact of tourism

Apart from the economic and environmental impacts of tourism, there is also the sociocultural 
impact that causes positive or negative consequences in terms of social and cultural changes 
(Gjerald, 2005). The sociocultural impact of tourism has been defined by Pizam and Milman 
(1986, p. 29) as “the ways in which tourism is contributing to changes in value systems, indi-
vidual behavior, family relationships, collective lifestyles, moral conduct, creative expressions, 
traditional ceremonies and community organization.”

As stated above, tourism is a temporary relationship between local residents and tourists. 
Therefore, during a stay, some sociocultural impacts are revealed as a result of this interaction 
in the host society, including changes in value systems, individual behavior, family relation-
ships, collective lifestyles, traditional ceremonies or community organization (Milman & Pizam, 
1988). Also, the impacts that result from tourism are extremely important for tourism planning. 
The social impact of tourism is particularly important in order to acquire information from local 
communities (Ap, 1990).

Studies conducted on the sociocultural impacts of tourism have gradually increased. These 
can be classified into four main groups: host–guest interaction and relationship, sociocultural 
impacts of tourism in general, sociocultural impacts as perceived by local residents, and response 
to the impacts of tourism and adjustment strategies (Gjerald, 2005).
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There are three main contexts for encounters between tourist and host: where the tourist is 
buying some good or is offered a service by the host, where they meet in any other place in a 
destination, and when they come face to face for the purpose of sharing information and ideas 
(de Kadt, 1979). Reisinger (2009) implied that social contact between tourists and hosts occurs 
usually at any tourist attractions and when tourists purchase goods or services from hosts. These 
contexts impact the results of the interaction taking place between tourists and host (Eusébio & 
Carneiro, 2012). Changes derived from this interaction in the host society’s quality of life are 
revealed by two major factors, which are the tourist–host relationship and the development of 
the tourism industry (Ratz, 2000).

Encounters between different cultures in international tourism areas likely happen in terms of 
cross-cultural encounters, because a tourist who wonders about different cultures travels for this 
purpose and has contact with people who belong to those cultures (Chiemi, 2003). Besides, tour-
ism, by definition, brings people together for a limited time in any destination in terms of the main 
characteristics of tourism, which are named the spatial and time aspects (Fennell, 2006). These 
characteristics provide an occurrence of the tourist–host interaction (Reisinger & Turner, 2003).

A number of features of the tourist–host relationship are characterized by various authors. 
These features differ in studies conducted in different destinations. They are listed below 
(UNESCO, 1975; Reisinger, 2009; Ronay, 2011; Jafari, 1986; de Kadt, 1979; Milman & 
Pizam, 1988):

•	 There is a transitory relationship, a lack of time and space, an inequality, and spontaneous 
encounters that occur between tourist and host society.

•	 As tourists generally stay in any destination for a short time, the relationship between them 
is not important. That means that there is no opportunity to improve their relationship.

•	 Before the development of tourism, the relationship was based on traditional hospitality in 
some destination. In the next phase of this development, this spontaneous hospitality turns 
into a commercial one, and those values are commercialized over time.

•	 Tourist–host interaction obviously leads to mistrust, exploitative behavior and deception. 
This, hence, impacts the host society substantially in terms of the sociocultural aspect.

One of the most important sociocultural impacts of tourism which is handled in tourism stud-
ies is regarded as the “demonstration effect”; it concerns visible differences between tourist and 
host and creates detrimental impacts on the socioculture of the host society (Mason, 2003). 
It usually occurs where interactions between tourist and host are relatively transitory, with a 
short-lived stay. Mathieson and Wall (1987) define the demonstration effect as people trying 
to imitate “the behaviors and spending patterns of others.” On the other side, Xenos (1989) 
evaluates it as people copying their betters. In the light of this information, in tourism studies, 
it is defined as the host society copying tourists’ behavior. In such a case, the hosts’ behaviors 
change. But it is difficult to understand the demonstration effect in terms of how, when and 
why it occurred. Also, it must be noted that tourists can copy the host community’s behavior 
patterns (Fisher, 2004). This concept is reinforced by Reisinger (2009) referring to local resi-
dents adapting the styles and manners of visiting tourists. Furthermore, the decision-making 
process of the demonstration effect has three basic propositions needed for it to exist. These 
are suggested to be (Fisher, 2004):

1	 The behavior of tourists and hosts is initially different.
2	 Behavioral patterns are transferred from one group to the other.
3	 The imitators maintain the demonstrated behavior.
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Apart from these effects, tourism can provide some improvements and changes in the quality 
of life, social structure and social organization of the local society (Ratz, 2000). Host com-
munities are also affected by the tourism industry itself, as stated above. The tourism industry 
is believed to create the opportunity for new employment in the destination (Vroom, 1979; 
Kozak, Kozak & Kozak, 2017). However, because of the employment characteristic of tour-
ism, the jobs are seasonal, lower-skilled or unskilled, the positions are temporary, and pay-
ments are lower and have no stability (Jolliffe & Farnsworth, 2003; Centre for Economics 
and Business Research, 2014; Barrett, 1987). The development of tourism can contribute to 
the destination’s economy in terms of revenue, but this situation can impact or change utterly 
occupations in the destination or traditional work patterns such as those in agriculture. This 
adaptive process can be difficult for local society (Jayaprakashnarayana & Raghu, 2016). For 
instance, the existing agriculture in Kemer, located in Turkey, lost its workforce to tourism as 
a result of tourism development (Aykaç, 2009). Other important impacts of tourism develop-
ment can be listed as follows (Marković & Klarić, 2015; Tsartas, 2004; Khadaroo & Seetanah, 
2008; Milman & Pizam, 1988):

•	 Tourism creates some changes in the size of the host population and its demographic 
structure.

•	 Tourism provides mobility for women and young adults.
•	 Tourism development results in infrastructure development in the destination.
•	 Finally, tourism development can impact positively by improving the quality of life of local 

people.

All studies on tourism’s sociocultural impacts should include all stakeholders and relevant parties 
concerned with the positive and negative effects of tourism from a sociocultural point of view. 
Therefore, taking into account the perceptions and attitudes of local people, the local popula-
tion should benefit as much as possible from the positive effects, and the negative effects should 
be reduced.

A few models have been put forward about reactions of local residents’ interactions 
with tourists. One of the most prominent and well known is known as Doxey’s irridex or 
“irritation index” (Reisinger, 2009). According to this theory, a temporal sequence takes 
place in local communities with regard to tourists. It involves euphoria, apathy, irritation 
and finally antagonism. At the first level, there is an informal relationship and a sense of 
excitement and anticipation between them. Then, at the second level, tourists are seen as a 
source of income, and contacts between them become more formal. At the third level, the 
local community begins to be annoyed by the industry itself. At this level, visitors continue to 
increase, and investments continue to be made. Eventually, irritations are displayed, verbally 
and physically (Murphy & Murphy, 2004; Canavan, 2014).

Another model is Butler’s (1980) tourist area life-cycle model. There is a relationship 
between Doxey’s irridex and Butler’s (1980) tourist area life-cycle model. This model identifies 
a few phases (exploration, involvement, development, consolidation, stagnation and decline or 
rejuvenation) in the evolution of tourism at any destination. Doxey’s irridex and Butler’s (1980) 
tourist area life-cycle model are evaluated under the extrinsic dimension with regard to theoreti-
cal and empirical aspects (Faulkner & Tideswell, 1997).

A continuum has been put forward by Ap and Crompton (1993) who reported four main 
strategies, which comprised embracement, tolerance, adjustment and withdrawal. Tourism 
creates positive and negative impacts, and, therefore, five strategies to cope with these 
results have been identified: resistance, retreatism, boundary maintenance, revitalization and 
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adoption (Doǧan, 1989). Also, the most significant contribution to this field is social exchange 
theory. Ap (1992) stated that this theory is the best and most relevant to measure the socio-
cultural impacts of tourism. It was first introduced by Emerson (1962). Ap (1992) applied it 
to tourism, where it explains impacts in the host community from tourism in terms of costs 
and benefits.

It has been stated in the Nebraska Heritage Tourism Plan (2011) that tourism protects cul-
tural heritage values and development. Tourism policies should protect and develop cultural 
heritage values. Applying these policies, awareness is created, and local communities and tour-
ists are informed by authorities. Thus, both are educated regarding cultural heritage values 
(Bello et al., 2017). When tourists visit a destination, they communicate with local people. 
Local people who have businesses are particularly obligated to learn their language. This situ-
ation encourages local people to learn a foreign language and creates new professions (Jack 
& Phipps, 2012; UNWTO, 2010). Besides, tourism provides gender mainstreaming between 
people and creates some improvements in women’s rights. In particular, women participate in 
the division of labor and gain economic potential (UNWTO, 2010). Also, tourism increases 
not only economic awareness for women but also social and political terms changing traditional 
gender roles (Hemingway, 2004). Furthermore, tourism encourages the emergence of new 
social institutions. This happens especially in less-developed destinations (Milne & Ateljevic, 
2001). Additionally, tourism improves recreational benefits (parks, playgrounds, sports fields, 
bike lanes, etc.) in a destination and presents leisure opportunities not only for tourists, but also 
for local residents (Cioban & Slusariuc, 2014).

On the other hand, tourism development changes the demographic structure of society, the 
age of the population and population location (UNWTO, 2012). In the destination, tourists 
are seen as wealthy people and are served by local people. However, not all local people par-
ticipate in tourism. This creates a social imbalance between local people and changes the life-
styles of local people (Ronay, 2011). Tourism also creates cultural degeneration (Güzel, 2013), 
cultural diffusion, which refers to cultural elements between tourists and local people, cultural 
change (Reisinger, 2009) and cultural commercialization (Coronado, 2014). Furthermore, 
it causes an increased crime rate (Okech, 2010), hostility to foreigners (Reisinger, 2009), 
overcrowding (Gill & Williams, 1994) and language deterioration and corruption (Lytras & 
Papageorgiou, 2015).

Studies of sociocultural impacts of tourism development  
on heritage sites

Heritage sites have been evaluated as of great importance for tourism by academics, government 
and industry (Okech, 2010). Tourism based on the use of heritage sites has been increasing in 
developing countries and is taken into consideration by destination stakeholders. In general, 
some governments use these sites to decrease alleviation and create new jobs in these countries 
(Lapeyre, 2011). This is so important for a country which wishes to decrease statistics related to 
these situations. As tourism generates employment, large-scale revenues, exchange earnings and 
so on, the economic benefit is obvious and inevitable. Also, tourism stimulates the improve-
ment and conservation of cultural heritage areas (Bello et al., 2017). Therefore, measuring the 
sociocultural impacts of tourism is crucial for these destinations. However, limited studies have 
directly studied heritage destinations.

A study by Okech (2010) was concerned with the sociocultural impacts of tourism from 
the communities’ perspective in two heritage sites, Lamu (Kenya) and Zanzibar Islands. In this 
study, surveys, participant observation, existing literature and short informal interviews were 
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used in a mixed methodological approach. A total of 220 sample sets and a survey were applied 
to adult family residents. The main results gained from the study were as follows (Okech, 2010):

•	 The majority of the participants (85%) had dwelt on the islands for more than 15 years 
(Lamu), and 45% of them were employed full time in tourism businesses, 30% part time, 
and the rest were running their own establishments. Hence, attitudes to tourism were posi-
tive, and nearly 70% of them favored the presence of tourists in the destination.

•	 On the two islands, the residents did not think that tourism deteriorated the image of 
the islands, with results of 6% in Lamu and 5% in Zanzibar. In other words, there was no 
difference between them.

•	 Social benefits included positive outputs toward local tourism and traditional lifestyles.
•	 Residents who dwelt on both Lamu and Zanzibar (18%) wanted to increase the number of 

tourists. However, 14% in Lamu and 15% in Zanzibar preferred not to increase it.
•	 On both islands, residents had a significant level of control over destination management, 

and residents in Lamu (73%) and residents in Zanzibar (64%) were aware that these destina-
tions are World Heritage Sites.

•	 Participation in tourism varied between residents. Some of them implied that the govern-
ment should encourage participation in tourism facilities. Others stated that it should be 
dependent on the government.

•	 Residents had a great deal of knowledge about their ecosystems.
•	 Residents thought that costs of living increased as a result of tourism.
•	 Residents were worried about negative impacts of tourism as a result of development. 

They thought that an increase in crime and vandalism, feeling less safe, degradation of their 
culture and heritage and traffic problems had been revealed.

•	 A measurement related to tourism management concluded that men (90%) dominated 
committees and groups.

•	 It was stated that local residents were perceived to improve some changes, such as cost of 
land, employment opportunities, cultural identity, standard of living, conservation of old 
buildings, littering and cultural facilities.

•	 It was concluded that an increase in cost of living, noise, crime and congestion were 
perceived to have been revealed by local residents.

In summary, the research by Okech (2010) suggested positive and negative sociocultural 
impacts from tourism. These impacts were revealed over time, and benefits were perceived 
by local residents. At this point, it can be said that there is support for Doxey’s idea. Also, it is 
known generally that tourism benefits women in areas such as entrepreneurship and employ-
ment. However, in this study, women were not dominant in tourism management committees 
and groups. Therefore, it can be said that there is a gender difference in heritage sites. But it 
varies between destinations. In general, residents of heritage sites are aware of their culture and 
ecosystems and they resist some changes to their value systems.

In a study carried out to explore impacts of tourism in cultural and heritage sites by 
Gnanapala and Sandaruwani (2016), data were collected in semi-structured interviews, 
focused group discussions, documents and participant observation, and secondary data were 
obtained from online media. It was carried out in the Sacred City of Anuradhapura (1982), 
the Ancient City of Polonnaruwa (1982), the Golden Temple of Dambulla (1991), the 
Ancient City of Sigiriya (1982), the Sacred City of Kandy (1988) and the Old Town of 
Galle and its fortifications (1988). Findings obtained from the research process concluded 
that there were positive and negative impacts of tourism in terms of general impacts. Positive 
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impacts are considered as income generation, employment generation, development of cot-
tage and supportive industries, support for regional development such as road networks, 
water, electricity, safety and security, and so on. Negative impacts are listed such as over-
concentration on tourism, conflicts of interests, unauthorized constructions and modifica-
tions, inappropriate behavior of tourists, misinterpretations through guiding, and poor site 
management and site facility management. In this study, the authors evaluated the general 
impacts of tourism and while the economic benefits were found to be positive, the socio-
cultural impacts of tourism were found to be negative. These effects are likewise revealed in 
the study by Nkwanyana (2012).

Ongkhluap (2012) measured the perceptions of the host community in terms of tourism 
impacts on the Ayutthaya World Heritage Site. The evaluation in this study concerned eco-
nomic and sociocultural values. It was concluded that the community desired to develop herit-
age conservation via tourism, such as the enhancement of a good community image and the 
enhancement of the conservation of historical buildings and archaeological remains, and the study 
confirmed that tourism improves community members’ quality of life. They stated that tourism 
should be managed and improved. Rasoolimanesh et al. (2017) investigated residents’ percep-
tions of tourism development comparing differences between rural and urban World Heritage 
Sites. The study was carried out in two areas, rural Lenggong and urban George Town World 
Heritage Sites in Malaysia. The results of the study considered the positive and negative impacts 
of tourism associated with economic gain, community involvement, environmental attitude and 
community attachment. Positive impacts resulted in economic benefit, and locals perceived that 
tourism increased their standard of living. Among the negative impacts, one indicator of socio-
cultural impacts related to an increasing rate of crime due to tourism was revealed. They did not 
think tourism caused an increase in the rate of crime.

A study carried out in Mardin, located in Turkey, put forward perceived impacts of tourism 
development at cultural heritage sites. According to the results of the study, economic benefit, 
environmental problems and preservation of the heritage site are the effects of tourism devel-
opment (Gündüz & Erdem, 2010). Akova (2006) conducted a study to determine residents’ 
perceptions of and attitudes to tourism impacts on two different dates, in 2001 and 2003, in a 
newly developing cultural heritage destination in Cumalıkızık, Turkey. In the study, economic 
benefits, social cost, cultural enhancement and damage to the environment were determined 
as impact factors. In the results of the study, the factor of social cost perception varied between 
the two dates. In 2001, it was seen that those who do not work in tourism, those with a high 
average age, those who are native to Cumalıkızı, those who do not have contact with tourists, 
those with a low education level and males negatively perceived the social cost of tourism. In 
2003, there were no significant differences between the social factors and the education-level 
variables. However, in 2003, there were significant differences between the social factors during 
the period of living in the region. Those who had a high average age in 2003 and who lived 
longer in the region, those who had no contact with tourists and those who did not work in 
tourism businesses were perceived as negative about all factors related to the social cost of tour-
ism. Also, the factor of cultural enhancement perception varied between the two dates. It was 
revealed that, in 2001, those who had a higher level of education, those who had contact with 
tourists, and those who worked in tourism businesses positively perceived one or more of the 
factors of cultural enhancement. In 2003, those who had a higher average age, those who had 
a higher education level, those who worked in tourism businesses, and those who had contact 
with tourists perceived cultural enhancement positively. In 2003, there were differences in per-
ceptions compared with 2001. In 2003, there was no significant difference in the perception of 
cultural enhancement factors among locals, but there was a significant difference between those 
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with higher age averages and cultural enhancement factors. In this study, it was revealed that the 
perception of the social cost and cultural enhancement effects of tourism varies depending on 
the development level and demographic factors, and the perception of demographic factors may 
be affected by the level of development of the destination at the time.

Among these studies, only the study conducted by Okech (2010) directly examined the soci-
ocultural impacts of tourism. In the literature, authors analyzed the general impacts of tourism 
at heritage sites, such as a mixture of cultural, economic and enviromental impacts. These are 
studies measured indirectly perceived impacts or interaction of tourist and local host encounters.

Conclusions

This chapter aims to reveal the sociocultural impacts of tourism development in heritage 
sites. Tourism is an important industry in the world and creates many economic benefits 
for countries and regions, and communities also benefit from tourism. On the other hand, 
the movement of people from one place to another creates some positive and some nega-
tive impacts for those concerned. These effects need to be managed for the sustainability of 
destinations. The sociocultural impacts of tourism are widely researched by academicians 
within the scope of the overall effects of tourism. But there are limited studies that focus on 
the sociocultural impacts of tourism. The sociocultural impact of tourism has been defined by 
Pizam and Milman (1986, p. 29) as “the ways in which tourism is contributing to changes in 
value systems, individual behavior, family relationships, collective lifestyles, moral conduct, 
creative expressions, traditional ceremonies and community organization.” The sociocultural 
impacts of tourism cover these changes in a destination.

Sociocultural impacts are revealed as a result of interaction in the host society and include 
changes in value systems, individual behavior, family relationships, collective lifestyles, tra-
ditional ceremonies and community organization. Tourist–host interaction obviously can 
lead to mistrust, exploitative behavior and deception. This, hence, impacts substantially on 
the host society from a sociocultural point of view. Changes derived from this interaction 
in the host society’s quality of life are revealed by two major factors, which are the tourist–
host relationship and the development of the tourism industry. Tourism can provide some 
improvements and changes in quality of life, social structure and social organization of local 
society, family relationships and lifestyles, improve education in the region, develop a tolerant 
environment, aid progress in women’s rights, improve leisure time activities and recreational 
benefits, develop awareness of historical and cultural values, lead to foreign language learning, 
create new professions and cause the emergence of new social institutions. On the other hand, 
it causes changes in the size of the host population and its demographic structure and lifestyles, 
increases imbalances between social classes, creates cultural diffusion, cultural pollution, cul-
tural degeneration and cultural change, can increase foreign hostility and crime rates, and can 
cause cultural commercialization, overcrowding, deterioration in local traditions, language 
deterioration and destruction of traditional sectors.

Development of tourism can contribute to destination economies in terms of revenue, but 
this situation can utterly change occupations in the destination or traditional work patterns, such 
as in agriculture. This adaptive process can be difficult for the local society, and this change can 
also affect the sociocultural structure of the local community.

One of the most important sociocultural impacts of tourism handled in tourism studies is 
regarded as the “demonstration effect,” which is interested in visible differences between tourist 
and host and creates detrimental impacts on the socioculture of the host society.
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Heritage is an important part of a destination culture and attracts tourists with its unique 
cultural values. As the local heritage become part of a destination, undesired consequences may 
threaten heritage sites’ sustainability, and, because of pressure on cultural resources and deterio-
ration in the destination, residents may not support tourism development. Heritage site residents 
use their heritage elements, traditional rituals, dances, music and crafts in tourism and benefit 
from some economic gains (Günlü et al., 2009). However, when local residents benefit from 
the tourism industry, they actually interact with tourists, and an encounter happens first between 
them. This situation creates mutual influence, because tourists encounter an unfamiliar culture, 
and local residents interact with people that they do not know. Multiple studies have been 
conducted to measure and observe these encounter impacts. According to studies conducted 
in heritage sites, the negative sociocultural effects of tourism development are overconcentra-
tion on tourism, conflicts of interests, increase in cost of land, unauthorized construction and 
modifications, inappropriate behavior of tourists, misinterpretations through guiding, poor site 
management and site facility management, an increase in crime and vandalism, feeling less safe, 
degradation of culture and heritage, and traffic problems, and increases in cost of living, noise 
and congestion. On the other hand, the positive effects of tourism development are the desire 
to develop heritage conservation via tourism, such as the enhancement of a good community 
image, the enhancement of the conservation of historical buildings and archaeological remains, 
improvement in quality of life, income generation, employment generation, development of 
cottage and supportive industries, support for regional development such as road networks, 
water, electricity, safety and security, and so on, cultural identity, standard of living, littering 
and cultural facilities. Also, it can be emphasized that the sociocultural impacts of tourism vary 
depending on the development level and demographic factors, and the perception of demo-
graphic factors may be affected by the level of development of the destination at the time. These 
studies conducted in heritage sites show that tourism development improves and conserves 
cultural heritage areas and their infrastructure and develops quality of life at the destination. On 
the other hand, degradation of the culture and heritage and traffic problems, poor management, 
increases in cost of living, noise, crime and congestion are the main negative affects which local 
residents perceive from tourism development.

As a result, the sociocultural effects of tourism development in heritage sites are similar to 
those obtained from studies conducted in other areas. However, those living in these cultural 
heritage sites perceive that tourism development will protect the cultural heritage, preserve old 
structures and raise living standards. Cultural areas are of great importance in terms of human 
history. However, tourism activities that develop in cultural heritage sites cause both positive 
and negative effects. For this reason, it is necessary to protect cultural heritage sites and pre-
serve them for future generations. The protection of cultural heritage and the achievement of 
the sociocultural and economic development of people living in cultural heritage areas depend 
on the adoption of sustainable tourism. Within the scope of sustainable tourism activities, it is 
possible to reduce the adverse effects of tourism on heritage sites. New business areas, employ-
ment opportunities, restoration of old buildings, and infrastructure and superstructure renewal 
in the heritage sites thanks to tourism development may change the public’s point of view 
about tourism development for a certain period in a positive way. But, when the negative 
effects arise, residents’ attitudes will become negative. For this reason, tourism development 
needs to be developed in line with sustainable tourism principles. For this, it is important for 
all stakeholders to participate in the tourism planning process to be carried out on tourism 
development. Also, the sociocultural effects of tourism development in heritage sites need to 
be studied more widely to develop an understanding of sustainable tourism in heritage sites.
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