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Anahtar Kelimeler:  

 

RES BOUTIQUE-STYLE HOTELS 

DEVELOPMENT:  

A CASE STUDY OF NEVSEHIR 

 

ABSTRACT 

In this study, it is aimed to identify the perspectives of residents in 
Nevsehir on the development of boutique style accommodation facilities 
which are rapidly becoming widespread in their living quarters year by year. 
Within this purpose, a data collection instrument has been developed in 
accordance with the literature review and applied to the local residents living 
around boutique style hotels. According to the findings of the research, it is 
determined that people living in residential areas where boutique style hotels 
are densely located have generally positive attitudes towards those facilities 
by virtue of their impacts on the environment, local economy and socio-
cultural structure. 
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Kaynak:  

i

kam toplam 85 adet 

 

ol

    

Butik Oteller 2016 85 0 

Konaklama Tesisleri 2016 316 28 

Belediye Belgeli Konaklama 

 
2014 9.188 223 
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etkiler boyutunun 0.75, ekonomik etkiler boyutunun 0.71, sosyo-

 

 

 
,806 

   

Ailemden birinin butik otelde 

 
,763 

   

 
,716 

   

Butik otellerin yeme-

 
,641 

   

 
 

52,200 
0,8

35 



344 

 

 

 

 Grup Frekans (f) 

Cinsiyet 
 157 48,5 

Erkek 167 51,5 

 

 11 3,4 

21-30 141 43,5 

31-40 110 34,0 

41-50 39 12,0 

 23 7,1 

 

 48 14,8 

Lise 150 46,3 

 43 13,3 

Lisans 75 23,1 

 8 2,5 

 

 111 34,3 

 110 34,0 

 103 31,7 

 

 47 14,5 

6-  25 7,7 

11-  60 18,5 

 192 59,3 

Evet 199 61,4 
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*n=324 

21-

de 

 

-

 

etmektedirler. 

bu saye



346 

 

Tablo 4 . 

 

 

Aritmetik 

Ortalama 

Standart 

Sapma 

   

 3,93 1,080 

 
3,73 1,221 

 3,64 1,100 

 3,62 1,111 

 
3,52 1,163 

 2,65 1,224 

Etkiler 
   

 4,14 0,983 

 4,07 1,078 

 4,05 1,074 

 3,99 0,992 

 
3,74 1,033 

 
3,68 1,051 
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-    

 
3,44 1,177 

 3,43 1,139 

 3,13 1,161 
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3,05 1,325 

 2,86 1,301 

 
2,41 1,144 
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