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Ozet

Turizm talebi olumlu ve olumsuz sekilde bir¢ok unsurdan etkilenmektedir. Mevcut bir pazar
boliimiiniin herhangi bir olumsuz durumdan etkilenerek talebin diigmesi durumunda farkli pazar
boliimlerine hitap ediyor olmak riski azaltict bir yontemdir. Son yillarda dis turizm talebinin gesitli
sebeplerden dolay: diismesi, i¢ turizmin ne kadar énemli oldugunu ortaya koymaktadir. I¢ turizm
talebini artirmak i¢in kullanilabilecek giiclii bir tutundurma araci ise tanitim filmleridir. Bu ¢alismanin
amaci, Kapadokya ile ilgili tanitim filmlerinin turistlerin destinasyon tercihine ve davranigsal
niyetlerine etkisini incelemektir. Caligmada, Kapadokya bolgesini ziyaret eden yerli turistlerin satin
alma karar siirecinde tanitim filmlerinden etkilenme durumlar1 ortaya konulacaktir. Bununla birlikte,
destinasyon Kkarar vericilerine 6neriler sunulmaktadir.
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THE EFFECT OF PROMOTIONAL FILMS TO DOMESTIC TOURISTS’
DESTINATION CHOICE AND BEHAVORIAL INTENTIONS: CASE OF
CAPPADOCIA

Abstract

Tourism demand is influenced positively and negatively by many factors. It is a risk-reducing method
that existing market segment, which is affected by any adverse situation, appeals to different market
segments. In recent years, due to various reasons, the decline of foreign tourism demand reveals the
importance of domestic tourism. Promotional films are a powerful promotional tool which is to
increase domestic tourism demand. The purpose of the study is to investigate the effect of promotional
films to destination choice and behavioral intentions of tourists. In this study, it is going to be revealed
that the effect of the promotional films to the domestic tourists visiting the Cappadocia region while
making their purchasing decision. In addition, recommendations are presented to destination decision
makers.

Keywords: Promotional Films, Behavioral Intentions, Destination Choice

: 4‘ BILMES CONGRESS 2017 337 KIRIKKALE UNIVERSITY
>



