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Bildiri Ozeti:

Bu caligmada, iiniversite Ogrencileri arasinda yaygin bir sekilde kullanilan sosyal aglardan biri olan
Facebook’un yogunluk diizeyi bazi demografik degiskenler acisindan incelenmektedir. Facebook yogunlugu,
Facebook uygulamasinin kullanim miktarindan (harcanan zaman, oynanan oyun sayisi gibi) ziyade bu
uygulamanin giinlik yasama entegrasyon diizeyinin ve siteye bagliligin tanimlanmasi olarak disiiniilebilir.
Aragtirma, tarama modeli kullamlarak yiiriitilmiistiir. Arastirmanin ¢aligma grubunu Amerika’da yer alan
{iniversitesinde dgrenim goren 411 dgrenci olusturmaktadir. Ogrenci verilerine Qualtrics platformundan, yas-
cinsiyet gibi degiskenlerinin dengeli dagilmasi saglanarak ulasilmistir. Katilimcilarin Facebook yogunluklarini
belirlemek icin “Facebook Yogunlugu Olcegi” (The Facebook Intensity scale) kullanilmustir (alfa=.90). Bulgular
incelendiginde Facebook yogunlugunun 18-23 ve 24-30 yas olarak gruplastigi goriilmektedir. Facebook
yogunlugunun, 24-30 yas araligindaki diizeyinin 18-23 yas aralifina gore daha yiiksek oldugu ve aradaki bu
farkliligin anlamli oldugu anlagilmaktadir. Etnik koken dikkate alindifinda Amerikali beyazlarin kullanim
yogunluklarinin Asya kokenli Amerikalilar’a gore anlamli sekilde fazla oldugu belirlenmistir. Cinsiyet agisindan
bakildiginda ise kadinlarin erkeklere gore anlamli bir sekilde facebook yogunluklarinin yiiksek oldugu sonucuna
ulagtlmistir. Son olarak ailesi Facebook kullananlarin kullanmayanlara gore Facebook yogunluklarinin daha
yiiksek oldugu tespit edilmistir. Arastirmada elde edilen bulgularin, Facebook’un arag olarak kullanilacagi sonraki
aragtirmalarda drneklem se¢imine 151k tutacagi diistinilmektedir.
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Abstract

The intensity of usage of Facebook, the most widely used social network, is examined in terms of various
demographic characteristics. Facebook intensity is more than just the level of usage (such as the amount of time
spent on Facebook, the number of games played), but also includes commitment to the site and the level of
integration of this application into everyday life. This survey study included 411 respondents who were contacted
through an online panel through the Qualtrics platform in USA. The sample was screened for social media usage,
gender balance, and stratified by age such that 50% were age 18-22 and 50% were age 23-30. To determine
Facebook intensity level of participants, we used the Facebook Intensity Scale (alpha =.90). Findings showed that
the older participants (age 23-30) had significantly greater Facebook intensity than younger participants (age 18-
22). The intensity of use of American whites was significantly higher than that of Asian Americans, and females’
Facebook intensity level was significantly higher than males’. Finally, Facebook users whose family use Facebook
had a higher intensity than those whose families did not. The findings of the research contribute to the selection of
the sample for researchers that they will use Facebook as a tool.
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